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We are a content, design, experiential marketing company that crafts
engaging and effective communication and experiences for the brands.
Our company is built on a sense of purpose. As a source of ideas,
emotions, and experiences we aim to create a theatre for brands where
many ideas perform with one single objective to enthral the audience.

We believe that engaging the consumer and breaking the clutter is
a performing art. Therefore, we don’'t limit ourselves to medium
instead focus on various art forms that performs for the brand.
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coterie

brings one of its kind

hub & spoke model

an unboxed approach towards utilizing the centripetal powers of multiple talent spokes

THE art sTUDIO

'OUR NINE
I :::::::

DIGITAL PRODUCTION OUTDOOR
AGENCY STUDIO MEDIA






ANKAN TALUKDAR

Creative Director
Event Specialist

ARNAB DAS

Experiential Marketing Strategist
Content Creator

PRIYANKA BISWAS

Director
Merchandising, Art &
Gifting

NITIN KUMAR

Creative Director

Film/ Design ﬁ ™

TRTL \

coterie



ARNAB DAS

Independent Communications Consultant
20+ Years of Industry Experience

As a seasoned communications professional, my job is to find
and tell the story of every brand. I've been a writer and
creative director at top advertising agencies like JWT, GroupM
and Digitas and also part of the brand teams at Royal Enfield
and Radio Mirchi. For over 3 years, | ran my own content
agency, The Copy Shop, servicing brands like Maruti Suzuki,
Dabur, Nestle and Ten Sports. Through data-driven strategies,
| help brands craft compelling narratives for maximum
engagement and influence.




NITIN KUMAR

A Creative Director, based in New Delhi. With
over 20 years of experience and working at
premier advertising and technology companies,
he’s led creative teams to make award winning

work that spans many different mediums.

His portfolio also includes independently created
work from consulting small and big clients, as
well as self-initiated creative arts and

sustainability projects.



PRIYANKA BISWAS

From the orchestration of cinematic experiences at PVR and INOX as Cinema
Manager and Operations Head, Priyanka’s journey has been one of quiet
reinvention. In 2016, what began as a candle experiment in her bedroom turned into
House of PARI. Now based in Gurugram, she also partners at Coterie, where she
leads Gifting, Merchandising, Event Production, and Operations, blending creativity
with precision. Every project she touches, be it a handcrafted candle or a curated

event—is rooted in emotion, storytelling, and a deep sense of design.




Bestowed with an artistic milieu in Visual Art and Indian Classical Music, life saw a transformative
experience over varied creative forms. With an exciting journey of 20 plus years from an interior
designer to an event professional, as space planner, as an artist, a creative planner to an event
conceptualiser, including running my own entrepreneurial venture of a design hub for 6 years and

assisting as partner for a music and dance festival and concerts across globe.

AGA KHAN
ARCHITECTURAL
AWARDS
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coterie

August 2012 — August 2018

Formerly known as Studio Coterie, our journey began in 2012, collaborating with some of the finest brands
and identities, work that continues to define the heart of our portfolio. Since then, we’ve only grown
sharpening our edge with evolving skills of the times and now venturing boldly into the virtual and hybrid

realms, in alliance with the best minds in the industry.



TIMES OF INDIA
Earth Care Awards 2010, 11

MAX INDIA

Internal Communications and Publications
Event Collaterals

MAX INDIA FOUNDATION

Internal Communications and Publications
“Celebrate Me" Event + Collaterals

MAX SPECIALITY FILMS

Website, Promotional Campaigns Print & Digital
Internal Communications
Events & Exhibitions

EVENT NETWORK
BMW, SBI Cards
Honda Jazz Launch

TIC

Daman Beach Festival
Tarpa Festival, Silvasa

JINDAL POLYFILMS
3D Modelling & Brochure Design and Content

VIRIDIAN GROUP

World Trade Center - Noida
Orion - Gurgaon, Prive - Faridabad

ROYAL ENFIELD

Tour Posters

WOODLAND
Nokia Youth Festival
Exhibitions

ADM
HCCB, Mondelez,
Budweiser, Air India, Diageo

RIGGERHOUSE

CNBC, Nasscom, NDTV, Voot Launch

CHIC

Berger Paints — Gold Card Dealers Meet (2013 - 16)
HT Shine Conferences, Nat Geo Wild Wild Fest

HT-MINT

Content and Journals



ART &
DESIGNS



TOPPAN
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Engineered fo

What grows beneath isn

MEETS PRECISION

Engineered for Earth : \What's engineered with in
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India’s first Hybrid Pa;
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has a DNA of its own.
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TOPPAN SPECIALITY FILMS 2 s
TOPPAN SPECIALITY FILMS o .

TOPPAN - Factory Line Launch
Digital Ads, Banners, On-ground
Banners, Walls.

TOPPAN SPECIALITY FILMS




TOPPAN - Factory Line Launch
TOPPAN Digital Ads, Banners, On-ground
Banners, Walls.

- TOPPAN

BREAKXNG :
BOUNDARIES gl;(zl;enlonollovatlon

s u sta i n a b i ' ity 2.0 Welcome to India's first Hybrid BOPP*PE line, where the spirit of Breaking Boundaries

comes alive. Here, innovation doesn't stop at technology; it extends to how we think,

create, and care for the planet. Line 6 is more than a production line, it's a living
Ll N E E system, merging precision with purpose, engineering with ecology. Every roll of film
becomes proof that progress and the planet can move forward together, seamlessly,

3 @ P P * P E sustainably, and beautifully.
TOFPAN SPECIALITY FILMS T T
\ [T

BREAKXNG
BOUNDARIES

Sustainability 2.0
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KHELO INDIA
RAJASTHAN
MASCOT




jsa

advocates & solicitors

Prasants

Dialogues

Leadership [ |

Realising India’s
Economic Dividend
Distribution of

Opportunity

MINT Leadership Summit
Coffee Table Book

aczeaine Sacizizn

Leadershg
Dialogu

jsa

Leadershxp

Dialogues
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T
INDIA INVESTMENT
SUMMIT & AWARDS

AL DSTATT ADVS0S ARGOCWTT PAZNERS

(@)JLL ZE equirus  Aum rnancial

I

MINT India Investment Summit & Awards
Event Banners and Art



WHAT’S
PULPIER?

ﬂ Fresh orange juice
u Cossip at the chai stall

ﬂ The next IPO you didn't invest in

EZIMGONEY
FESTIVAL!!
NI 2@25

: !
wee QT

e aaae, kel managar

Mint Money Festival
your FOMO cure.

Grab your Earty Bind Pass at tmoneyras!
JW Marriott, Mumbai | 22nd Nov 2025

#MapYourMoney #MintMoneyFestival

SPONSORS

Fix Your

Finance Face

cowsn @ cu*;s @ CON*NT
¥ ANA "N

aane

Should you listen to your CA uncle,

your gym bro, or Instagram? Money is confusing,

but your face doesn’t have to be.

EZIMGNEY
FESTIVAL I

(AT 2025

e UGBt

et ssset, muk manager

Mint Money Festival decodes the chaos.

Real talk. Zero jargon. Full glow-up.
Laugh. Learn. Level up your money game.

Crab your Early Bird Pass at mintmoneyfestival.in
JW Marriott, Mumbai | 22nd Nov 2025

India's Best Financial Literacy Event is back!

still hitting /_\
snooze ’ e

onyour :
finances? /
It’s time
for your

money
wake-up call.

Money never sleeps.

Why should you?

I::I'NIG;D‘E‘{ India's
FESTIVAL!I gre
] Y Financial

Literacy
Eventis
back!

Mint Money Festival decodes the chaos.
Realtalk. z.rojargon Full glow-up.
on

BOOK YOUR SPOT BEFORE YOU SNOOZE ACAIN.

8PONSORS
SPONSORS



MINT SUSTAINABILITY
SUMMIT 2025

Event Banners and Art

DIA’S

- GREEN FUTURE

HAS A STRATEGY.
AND [T STARTS
SOON: _ -~

Stay tuned.

adani

FRESENTS

ToN
&
SUSTAINABILITY
SUMMIT 2025

adani

@
SUSTAINABILITY
SUMMIT 2025 B

INDIA’S | ﬂ\
GREENFUTURE *

HAS A STRATEGY
AND [T’S ALREADY
TAKING ROOTs

Are you in the room?

Stay tuned.




VEHICLE TRACKING

TRUCKSUP
Digital, On-ground

Campaigns, o= ‘ 130;030

Packaging

FTATE WIS HIS D el
0.4% DYEA®
ge 3t 2 dm
e @ dsaes FReed
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trucksup.com

37t 3reft wonsh

FROM JAMMU

SAHIL MALIK s RomrEe + o V2-3iTe aﬁml
FEBRUARY e 3 fis ® fow, T =0

2025

sETeE @ G ffee @i & 7600 95 7600

#  Postcards




TRUCKSUP
Digital, On-ground

Campaigns,

Packaging



KAVACH

' INSURANCE
Because We Care!

KAVACH INSURANCE
Identity, Tagline, Advertising




&« C | ® www.therungtagroup.com w B

RC
RUNGTA
GROUP

MAN RESQURLS

FOUNDER

BOARD OF DIRFCTORS
MISSION/ VISION

csR

\J

RC RUNGTA GROUP
Identity, Brand Language, Website, Company Profile




MAHIRA

FUTURE OF URBAN LIFESTYLE

MAHIRA
Identity, Brochure Design and Website

&

1 Furans Growp. % ) 44 taanra Homes

C O wewanahrehomes.com

o Iype here to search

OYERVIEW
SITE PLAN
UNIT PLANS
AMENITIES
LOCATION

CONTACT
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“AT SOUTH

O 1O-N

ERE, TS A BREEZE

For more information kindly coll us at +91 (11) 4080 4080 or Emait: marketing@orionatsouth.com

SPIREWORLD ORION

Identity, Brand Language,
3D visualization & Modelling
Copy & Content

OT O [

AT SOUTH *

HEADS YOU WIN,
TAILS YOU WIN

the

re
s too. Whi

D)

mes: with & ichever way you

vith

B Pay 40% of BSP now, and get-assured premium of Rs: 400/- per sq. f
g after 18 months
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VIRIDIAN PRIVE et
Logo, Brand Language, THE GI—O BAI— ON%
Copy & Content
Advertising

™ AWARDED THE BEST OFFICE

_ Uieltesies e di Mool Lo oalics OPERT: T
The integrated “ONE" creating a work - life - balance. PROPERTY
The first "ONE"to be an international business address in North India. AWARDS
World Trade Centre Manesar is a fine showcase adaptating best practices i A . / i
o to convert a building into a global business landmark CNBC
THAT TAKES { P AT, 2009

At 4 et b et e b, s o g § e b by
b e S b g e s b b e e

11 11 the earliest need for human bengs 10 Ive in a neightourhood IT s ako mstinctive 1o every
human to be loving and ' xpressed and witnessed best in small
fcxchs that being together people of same taste and interest

» Poranal attention

HOME SPIREWORLD PROJECT LEASING CONTACTUS gg:é.gALmi CENTER

» Laundroma AT SPIRE EDGE

» Doctor’s Clink (247 Medical Assistance]

» Kichen garde

TOLL FREE NUMBER 1800 1204080 | T +91 01140714079 ™~ ) | o Z|| 7 7 s ! ;
¢« |a PR s, L | . SPIREWORLD
| el = Vo WTC MANESAR

| < ANCHOR BLOGK -EDGEm
Logo, Brand Language,
Copy & Content
Digital

INTEGRATED COMPLEX

BUILT IN ONE
HOME  SPIRE WORLD LEASING CONTACT US

VRIDIANRZD
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2018
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2018

MON TUE WED THU FRI SAT
1 3 4 5 &
8 %N MRS
15 16 17 18 20
22 23 24 25 26 27
29 30 31

BOTAN? CA

NEFTI AACGH NEW DELHI

THE MOMENTS N CREATION GANDKI JAYANTI

L

2

L CYBERWALK

i G

CYBERWALK o

STARTUP "4 -
VILLAGE -, |

4 ‘

“"ALL HUMANS ARE ENTREPRENEURS. NOT
BECAUSE THEY SHOULD START

COMPANIES BUT BECAUSE THE WILL TO
vV HUMAN DNA."

{VEY 2015
L ARGEST STARTUP HUB IN WORLD

[OWTH IN TECHNOLOGY .

DUSSEHRA AAONe

AARO
and Ide &
Promotiona ateria

THE GREAT INDIAN

ENTREPRENEURIAL STORY

L atiing
.




VIRIDIAN GROUP/ WORLD TRADE CENTER

Event Mnemonic

SPIREHDGE

ECO IT OFFICE COMPLEX, MANESAR, DELHI NCR

THE Economic TIMES
The Power of Knowledge

WORLD TRADE CENTER®
NOIDA

13 A%
e AT SPIRETEC, GREATER NOIDA

g future of business RE .l O ey
oo
|‘.
:\:

AUGUST 15 - 17 2013




VISION FOR THE CHANGE
to create new horizons of

ANURAG GARG . . .
l / e and professionalism in the
INVESTADVISE ealth management solutions

sssssssssssssssssssssss

WITH A MISSIONARY ZEAL
to provide customized

ealth management solutions |
with utmost responsiveness, | INVESTADVISE  soree
INVESTADVISE |
trust and truthfulness

+91 98392 56633 | anurag@investadvise.in

2/223, VIKRAM KHAND GOMTI NAGAR, LUCKNOW - 226 010, INDIA
HO: 663, REGUS, 5TH FLOOR, 5 B TOWER, FILM CITY, SECTOR 16A, NOIDA - 207 301, INDIA
A UNIT OF JAI AMBEY CONSULTANTS

863, REGUS, 5TH FLOOR,

S BTOWER. FILM CITY, SECTOR 16A.

NOIDA - 201 301, INDIA

Confact: +91 98998 78880, +91 98998 78115
eMAIL: info@invesfadvise. i

A UNIT OF JAI AMBEY CONSULTANTS
A UNIT OF JAI AMBEY CONSULTANTS

INVEST ADVISE

Identity, Brand Language, WHY
Content & Promotional v ————GIREPNY CHOOSE

Material i d fir chanics ) et i Us

THE EDGE

:duet is Momughly teviewsd to THE VALUES
immendad 1o clents. Tha waalth

THE EXPERIENCE

Icdariification of Buyers lor propedies

MAKING YOUR MONEY WORK

THE PHILOSOPHY

CONNECTING
WISH, WISDOM AND WEALTH




Hindustan Coca Cola Beverages Ltd. (HCCB)
Regional Gifting Project

HCCB Story in Regional Folk Art forms done on Ceramic Plates
Concept + Art Illustrations engaging with folk artisans across India.

Partner Agency: ADMI

#Inspired by Indid

"h;_'spum by Indla




Hindustan Coca Cola

Beverages Ltd. (HCCB)
Regional Gifting Project

HCCB Story of “farm to truck” and
focussing on Women
Empowerment in Regional Folk
Art forms on Plates

Transfer on Wood.

Partner Agency: ADMI



AIR INDIA
Gifting Project

AIR INDIA Y

Partner Agency: ADMI




Take 3 look at the fleat
of motorcychks availadle

'ASY3 3014 ASY3 IN3Y

RENT A 9
MOTORCYCLE

L ENFIELD STORE

RENT A &6
MOTORCYCLE

ROYAL ENFIELD — RENT A MOTORCYCLE BALI
|dentity, Folder and Promotional Banners

(@) EROYALENFIELD



royalenfield.com/co/toc

ROYAL ENFIELD

-~ PAMPLONA

ROYAL ENFIELD

ROYAL ENFIELD

]

t, ) <]
(L] BARICHARA |

m S mm
24 FEB-3 MAR, 2018 COLOMBIA
ey e - oo
0 ——

ROYAL ENFIELD

OO ~_2017__~ QS'

N\? ormrass A

ROYAL ENFIELD — REUNION NEPAL, DECEMBER 15-24, 2017
e TOUR DE COLOMBIA & TOUR OF RAJASTHAN (5t e K e

Tour of Rajasthan is 9 days through deserts, jungles, forts, palaces, towns, villages, highways and much more.

llustration, Poster Design and Promotional Banners o51un log on ‘o wwoyaenfield oot o st you earest Ryl Eniek Sore
On-ground & Digital s e A T e

DECEMBER 1-3, 2017

wth




ROYAL ENFIELD

ROYAL ENFIELD

i Hlﬂ;—l\hh/

th Eastern India is about
of North East, as you ride

d will present you with

/\ L

ﬁ“ﬁ‘bﬁﬁ : ROYAL ENFIELD
TOUR OF NEPAL & TOUR OF NORTHEAST

ROYAL ENFIELD o : : : .
i b e sieare) llustration, Poster Design and Promotional Banners
On-ground & Digital




SAAKSHAR BHARAT MISSION

4 " Advertising, Promotional Tools
& J\ Partner Agency: Leapfrog THE FIRST MEDIA AGENCY TO WIN A
e THE ONLY MEDIA AGENCY TO EVER WIN
< ufde, wafl afl, el af ! ” ‘-’f‘,’ , GROUPM MEC 10™ YEAR POSTER ADVERT[SING AGE GLOBAL

MEDIA AGENCY OF THE YEAR TWICE IN CONSECUTIVE YEARS.

THE ONLY MEDIA AGENCY TO EVER WIN
ADWEEK’S OB MIDIA AGENCY
OF THE YFAR ==

TWICE IN CONSECUTIVE YEARS.

MEDIA ASIA PACIFIC AGENCY OF THE YEAR 2007.

5 MEDIA AGENCY

B el —-——
© —— g - p——

;"'"'..-':'.'.:?:.'.':.. $ s

THE FIRST MEDIA AGENCY
MEDIA LION. THE
ADVERTISING
OF THE YEA
I''VE YEARS. THI
O EVER WIN Al

OF THE YEAR AWARDS
AROUND THE WORLD IN THE LAST DECADE.
MOST GOLDS AT GOAFEST 2012.

WINNER AT FESTIVAL OF MEDIA GLOBAL 2012.
FOUNDING MEMBER OF GROUPM WORLDWIDE.

THE WORLD'S LEADING

COMMUNICATIONS AGENCY
TURNS TEN, HAPPY 10TH, MEC.

EEmpe sy san e

fes ol ®YeIen de
I @I 318171 91 el

Agency: Maven Media

mec
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THI LD'S LEAD
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DRAKENSBERG
India Website, Branding



PARI
Premium
Scented Soy
Candles

|dentity,
Photography,
Website,
Campaigns,
Content,
Packaging

WARNING

May cause
spontaneous
daydreaming
and sudden
urges to cancel
all plans.

SINSATICNS
NON-STOP
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th & - THE TIMES OF INDIA
EARTH CARE AWARDS-2015

Awords Fer Excallonce in Climato Change Mitigation & Sdeptation

KNUNLEDCE PARINER OUTREACH PARINER

CEE

Centro for Envrorment Educason

For details on categories and appication forms, log on fo:
in /e
For mare detuis mait muaind

o
_JSW - THE TIMES OF INDIA
EARTH CARE AWARDS 2010

10tk September 2010, New Delhi

Associate Partner SME Partner

aP

Entry by invitation only. For more detals, please email to mukund.

Climate Change - two words that spell the most urgent issue
facing humanity. We no longer have the luxury of time to debate
this issue. JSW ~ The Times of India Earth Care Awards are

unique in nature, highlighting action of direct relevance in India to
tackle cnéllenges posed by climate change.

The 2nd edition of the awards is scheduled to be announced in
New' Delhi on 10th Sep 2010 at Hotel Hyatt Regency, Bhikaiji
Cama Place, New Delhi. 3

We ask for your involvement because we believe - You have the
power to;change.

in or gaurav. com

2010 2011 2012 2010 2011 2012 2008 1 201
i IF 2 < EEE M
o —— e — — —
g - -
INNOVATION
m Teortcnon |
I PROTECTION |

i
id
d

% '
— -‘i‘a a—

GHG MITIGATION IN SMALL, MEDIUM COMMUNITY BASED

AND LARGE ENTERPRISES MITIGATION AND ADAPTATION
TO CLIMATE CHANGE

5ry§'w- THE TIMES OF INDIA <
EARTH CARE AWARDS-2014 Om. S ._.CEE__

Awards For Excelionco In Climate Change Mitigation & Adaptation

AFGHANISTAN BANGLADESH BHUTAN INDIA MALDIVES N PAKISTAN SRILANKA

s * y&ww - THE TIMES OF INDIA
_ EARTH CARE AWARDS-2014

Oz CEE

Cormn o Emerscmmers Eascason



PROMAX

MAXIMUS

6 SPECIALITY
o EiLMs

STANDARD RANGE

PACKAGING %

SR e P MAX SPECIALITYT FILMS

Brochure Design, Advertising (Print & Digital)
Digital Amplification, Stall Design and Event Planning
Website and Internal Communications

MAX

SPECIALITY

07




SPECIALITY
FILMS

BRAND POWER

With advanced Packaging, Labeling
and Graphic Lamination solutions
each one customized to
the nth degree

Mo
 soumon awoen |
Bl
’:.;‘( P
SALES CONTACT
CUSTOMER BELPUNE
PROMAX:
MaxmUS

NEWMAX

TRANSPARENT NON HEAT SEALBLE

mAa 6o 80 EeE s -




MAX INDIA & MAX INDIA FOUNDATION
Brochure Design, Advertising (Print & Digital)

ONEMAX Digital Amplification, Event Planning and Internal
LEADERSHIPSUMMIT2014 Communications

suse 10 In

or Nolda

& youl 10 the third Max Leadership Summit, on November 14th and 15th at iypee

We look forward to an exciting two days of bakanced rets

nge of ideas

FOUNDATION

The theme in 2013 was Viy 0 a5 we felt it was important to clearly articulate the way forwae

Max group and fc 1 order 10 successfully implement o a ;
that we char our efforts and make a str0ng coliective push to '

To underfine this sentiment and our group philas the theme of the Leade e

Max

Together, we will deliberate the exciting task of buiiding an Mstitution and trar irvesses, ’

well a5 ramind c our commitment ta our values, culture and thy

Of course. this will also be an excellent opportunity to bond with colles d enjay their campany ir

sevene sumoundings, great weather, with profound leadership sessions int d with exciting group fun ~

An integral part of the Leadership Summie 2014, will be a o N on how we are living our values and

where we need to pay Attention to bester defiver on owr promise of Sevabhay, Excelience and Cr

offectively - wil be
confidential, The

h Babu, whe

We fequest you to respond to a Vakes Survey the results of w
na

y fiem run by Sar

umenit. The identity of ind¥ be k
od for s by OD A

Sumimit moderator, You will receive the link of this survey in 3 separate email.

dual participants in the survey

admini ratives, the const

Leadersh

Fere's wishing & Hapgry Diwali 10 you and your families. We ook forward 10 meeting you aé
14th

Best Wishes,

Analjit and Rahul for lifa

AGENDA ONEMAX &mwﬁobolhm(mmhm:ﬂd.udow
LEADERSHIPSUMMIT2014 NS Hno St Rowv s il Sake Y vl

AL TOPIC DURATION  DESCRIPTION MOVEMBER 14 - 15 JAYPEE GREENS, GREATER NOIDA

O THE ANTHEM 10min  National Anther

You are cordially invited to an evening of music, song, dance
and champions walking the ramp in Ritu Kumar outfits

0M0  BUILDING BLOCKS 10/min  Summit opening
050 INSTITUTIONAL THINKING 60min  Opening remarks
1050 15min  Toa Braak J MARCH 22, 2015
1105 RAIAN'S SOIOURNS. a0 min  Perspectives on Leadership 6:30 pm onwards
1145  INTROSPECTIONS 45 min o | knew at 21 what | know today > - c
A Zorawar Hall, Manekshaw Centre, near Dhaula Kuan, Delhi Cantonment
120 BOmin  Lunch
1330 CELEBARATING SUCCESS 7Smin  Celebrating success stories

145 THE INSIDER'S Please stay for dinner

HETLE 60 min 85 and disc

about the 15t Max Values Survey

1545 15 min  Day wiap-up session
1600 FOR THE LOVE OF GREENS 180min  Recreation and personal time - Golf

scmint

Every minute one woman dies of Breast Cancer somewhere in the world. Most of these deaths could
have been prevented by timely diagnosis with regular checkups

Squash, Swimming, Tennis,

The availability of funds and the emotional support of family, fnends, doctors, nurses and counselling

ur bit.. Help treat an underprivileged patient. Please

1500  BAND BAM AND BARAAT 1S0min  Rock band performance accon
play an important role in treatment and cure. Do
contribute to the Breast Cancer Fund of Max India Foundation on www.maxindiafoundation.org

by Cochtads & dnner

ORAWN TOGETHER 10min  Opening notes
1010 PERSPECTIVES FROM GENNEXT MAX 60 min Panel discw:
110 THE SPONSOR'S VOKT 20min  Observations from the Sumavt
1130 FACES ERMINATION shop and debate '} [/ L,
MAX A SN LN
& g L Lawxnon

Rahed Knosts

120min  Lunch foliowed by 3 fast spin

ot the Buddh Intermational Circuit race track

R.S.V.P.: ddas@maxindiafoundationorg  +91 11 4259 8000 (ext. 130), +91 98119 03664

& MAX| % xrion

.

Vizit our website: www.maxindiafoundation.org
contact us= +9111 4259 3000 extn: 135

S MAX korron
Children who are immunized
are protected from dangerous
diseases like measles,
meningitis, diphtheria,
tetanus, whooping cough,
yellow fever, polio and
hepatitis B, which can often
lead to disability or death. All
children have the right to this
protection,

mandistoundstion.ceg

& MAX | 2ouron

-
Max India Foundation is
one of the leading organi-
sations in India providing
immunization for the
underprivileged children
We believe - Good Health
starts with complete
immunization!

masindafountation org




' [ INDIA
9 MAX FOUNDATION

_—

MAX INDIA & MAX

N P INDIA FOUNDATION

: Brochure Design,
' Advertising (Print & Digital)
2 : Digital Amplification, Event

2,047 UNDERPRIVILEGED CANCER PATIENTS TREATED! .
HELP US HELP MORE Planning and Internal
; £} WE ARE RAISING FUNDS FOR TREATMENT OF THE NEEDY CANCER PATIENTS. Communlcat‘ons
CLICK HERE TO DONATE

loin us for the Event to celebrate triumph over cancer on 1st Octaber at Q'La, New Delhi

Call +91 11 4259 8000 Ext. 128/173 for donor passes

MAX INDIA DATIONCELEBRATE ME’
EVENT MANAGEMENT AND EXE




comm

commiuiser

commu;s

AL

abbas

FOUNDER

aman.abbas@commuwiser.com
A-50, Il Floor, Shree House, Sector 2, Noida - 201 301
+91 98103 41899

/

A-50, Il Floor, Shree House, Sector 2, Noida - 201 301

+9111 4444 4444

legal@commwiser.com

BOTANSCA

IDENTITY DESIGN

NEETI BAGH
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JINDAL POLY FILMS

JINDAL POLYFILMS

Brochure Design & Production
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JPFL Films Pvt. Ltd.

A Subsidial Poly Films Limited
Apartafa al Groug

25+ years in
Packaging
Excellence

NASHIK (INDIA)
State-of-the-art
Infrastructure

JPFL Films
offers a wide
range

of sustainable
solutions

in BOPP, BOPET
and CPP films

V99

PRODUCTION
CAPACITIES

BOPP Films
8 Lines 294 Ktpa

BOPET Films
6 Lines 175 Ktpa

CPP Films
2 Lines 35 Ktpa

Metallised Films
14 Lines 90 Ktpa

Capacitor Grade Films
1Line 5 Ktpa

Thermal Lamination Films
1Line 3.6 Ktpa

Q Q9 @

aQ

Films with recyeled content
up to 10% virgin material*

Films withstanding
high temperatures
Heat Resistant films

Films for Mono material
laminate structures

Films for Mono layer
applications

“Available in BOPET substrate only.
Intartek certifiad

JINDAL POLYFILMS

Art for Inter Pack Brussels 2023

JPFL. Films Pyt il

For more detalls contact us at

visit our website
jpfifilms.com

For £ Brochure downioad,

e

AUSTRALIA
BELCIUM
BRAZIL

CANADA

S51A
OREA
UTHAFRICA | susmaacis

ISRAEL

ITALY

KENYA

LEBANON

MALAYSIA UNITED KINGCOOM

MEXICO UNITED STATES OF AMERICA
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WWW RUMISKITCHEN NET ¢ REVIEWUS AT times 2(37.com
- ﬁ WWWRUMISKITCHEN.NET REVIEW US AT

‘ times 3[3).com ﬁ

\ 1 cmcmaln;ivil'-ﬁ;m{r;ﬁm\':
. RUW AWADHI FOOD RESTAURANT APNIRIYASAT el

H H P When the Monarch has a Meal, Alone TOTAL ¥ 250 :;..
8 AND Y0U CAN EARN A BIRVANI Brand Identity, Language, Packaging, Menu, Digital sl
. . UPGRADE TO MUTTON BIRYANI @ 2250 |
;" DU KA DUM CHICKEN BIRYANI-FULL ¥ 200
H KABAB PARATHA-FULL ¥ 200
A.-: MEAL FOR TWO TOTAL ¥ 400

ADD 30 TO UPGRADE TO MUTTON BIRYANI!

DHAMA CHAUKRI 2L KAABPARNTHA-FL < 00

*T4C Ay

MEAL FOR FOUR TOTAL ¥ 1000 :‘::_,
KABABS GALAWTI {___SPECIAL PRICE X 900 ) !
SHAMI/GALAWTI KABAB ADD 210010 UPGRADE 1O MUTTON BIRYANI |
40 6ok : PARATHA ROLL peeeda e el '
4 H 5 FULL- CHICKEN BIRYANI ¥ 1000
S 4 e ,v: KUCH DUST KHUSUUSI 5 FULL - KABAB PARATHA ¥ 1000
"'.: MEAL FOR TEN TOTAL Z 2000
, :
SHAMI KABAB e e s e/ e A SR S e v e e S S b 4 WA o e o 5 A £ 8 o T S i SO P 3
wllh | DAWAT-E-KHASGI  hocamemwsm
EEJOM()ALI ROT' f MEAL FOR FIFTEEN TOTAL T 4000 .,"'

SPECIAL PRICE ¥ 3600)

+918800 66 8526/ 36

WARQI PARATHAS
RUMALI ROTIS

T40 EACH KITCHEN H16/6, 2ND FLOOR, DLF CITY PLAZA 1, GURGAON 122 001
OUTLET HONG KONG BAZAAR, SUSHANT LOK, PHASE 3, GURGAON 122 001

n www.facebook.
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HCCB - RGB@10 VIRTUAL LAUNCH

Crate City Idea, Designs, Animations, Films, Portal, Streaming & Management

Partner Agency: ADMI

Welcome to our Surreal Cosmos
Welcome to the Crate City

Where Small is Big

And Happiness is Bigger
Login to experience the virtual launch of Welcome to the

Crate

RGB @ 10 in our city of future.

Date July 15, 2021

Time 10:20 am

Team W@POS

Login with your official Coca Cola ID.

Can be best viewed in Laptop on Chrome/ Safari/ Firefox.

1507

FFll © Type here to search O o m ™ B 9§ ~ o} v T @3CHie A ETM NG 0 B
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INDIA TV: CHUNAV MANCH
Stage Screen Content




NET DISTRIBUTABLE
CASH FLOW

&

MINT FUTURE OF INFRASTRUCTURE INVESTMENT
3 EPISODES

https://www.youtube.com/watch?v=pFRUojxU8mA&t=61s

https://www.youtube.com/watch?v=8UucWaDEddo&t=1120s

https://www.youtube.com/watch?v=QgnbaKRft60&t=430s

live i -1 % Grid -vssens

FUTURE OF

EP SCTZ 2r INDIGRID - A PRACTITIONER'S

HARSH SHAH
CEQ, INDGRID

MCDERATED Ev
SHRIJA AGARWAL
EXECUTIVE EDITOR, HT IDEAS, HT DIGITAL

ol

mint and ; Grid presents
FUTURE OF
INFRASTRUCTURE
INVESTMENTS _

INVITS: REVOLUTIONIZING
INFRASTRUCTURE FINANCING
IN INDIA

€O, INDERID PARTNER, FXECLITIVE DIRECTOR &
CYRIL AMARCHAND CHIEF STRATEGY OFFICER
MANGALDAS NATIONAL INVESTMENT
AND INFRASTRUCTURE
FUND [NIF)

’ ‘ |
OO_\ /66

wmBeEON0

THE
GOVERNMENT
SHOULD
ENCOURAGE STATES
ASSET RECYCLING AND
ASSET MONETIZATION
PROVIDE STATES WITH

TECHNICAL SUPPORT TO
BUILD OUT PROGRAMS.

AindiGrid

7

ew 1

NI
OPPORTUNITIES



https://www.youtube.com/watch?v=QgnbaKRft6o&t=430s
https://www.youtube.com/watch?v=8UucWaDEddo&t=1120s
https://www.youtube.com/watch?v=pFRUojxU8mA&t=61s

GREEN
BUILDINGS

«GBCr
THE FUTURE OF

GR
BUILDINGS

> M & mmwsn

mint & GBCI’ PRESENTS
TH E FUTU R E O F THE FUTURE IS GREEN:

G R E E N ¢HWE:RSVNHE;:?IF NOT NOW,
BUILDINGS -

" EPISODE

L 4 *
mlnt & GBC' PRESENTS
PREPARING FOR
TH E FUTURE OF A POST-COVID WORLD
BY BUILDING HEALTHY

EPISODE 2

<
«| PRESENTS

THE FUTURE OF

GREEN

BUILDINGS

= RECTRD
DLF POWER AND.
sERVICES LT,

BUILDING ESGC COMPLIANCE

ERPISODE 3

JONES LANG LASALLE.

T IDEAS, HT DIGITAL
MopERATOR



https://www.youtube.com/watch?v=tj3yuHsijfY&t=1s
https://www.youtube.com/watch?v=MaXBpneQbXo&t=61s
https://www.youtube.com/watch?v=8eKztQoybpM
https://www.youtube.com/watch?v=8eKztQoybpM
https://www.youtube.com/watch?v=8eKztQoybpM

» Pl 4 1:0639/1:1005 e € [ O K] I3

Al'in customer service: Will bots replace hume

SHRIJA AG
EXECULIVE

MINT
FUTURE OF
OF Al
2 EPISODES

EPISODE 2

P »l o 5906/1:0215

Decoding Al Opportunities in the Cov



https://www.youtube.com/watch?v=-KvDNpVwN0w&t=28s
https://www.youtube.com/watch?v=-KvDNpVwN0w&t=28s
https://www.youtube.com/watch?v=-KvDNpVwN0w&t=28s
https://www.youtube.com/watch?v=xugbpaaORwM&t=93s

https://www.youtube.com/watch?v=VURNO5ACHzg&t=13s

https://www.youtube.com/watch?v=DLXRemV0i6s&t=3088s

y——

Lxme

Iraba's 11 Fanmviial Planning
Pixttarrs fer Wersen

PRESENTS

FUTURE OF

FINANCIAL

PLANNING
\FOR WOMEN

mint Furure o
FINANCIAL
PLANNING

LiME EXECUTIVE ELITCR

One of the biggest factors that drive women away from financial HT IDEAS, HT DIGITAL

planning is the discomfort experienced in speaking to a financial IN THE COVID AGE AND BEYOND

advisor, according to a survey by LXME.

P »l o 1528/5324

#Future of Financial Planning for Women: Time to make it the norm

22,950 views * 21 Nov 2020 il 4 0 4 SHARE 4 SAVE

FOUNCER,
LXME

MO,
ANANDRATHI
GROUP

EXECUTIVE EDITOR
HY IDEAS, HY DIGITAL

AMEERA SHAH MANAGING DIRECTOR,
METROPOLIS HEALTHCARE

cra

EDELWEISS ASSET MANAGEMENT LIMITED

MINT

FUTURE OF
FINANCIAL PLANNING
FOR WOMEN

2 EPISODES

BHaltaem far Wamen

PRESENTS

FUTURE OF

FINANCIAL

PLANNING
FOR WOMEN

N

IN THE COVID AGE AND BEYOND
EPISODE 2



https://www.youtube.com/watch?v=VURNO5ACHzg&t=13s
https://www.youtube.com/watch?v=DLXRemV0i6s&t=3088s

O ARES | SSG

PRESENTS The changing face of
DECODING | Indian private credit:
PRIVATE CREDIT | Why Direct lending
IN INDIA | is needed.

@ ARES | SSG

PRESENTS
DECODING | A Practitioners Perspective:
PRIVATE CREDIT | Key factors for successful
Shyam M ININDIA | direct lending in India

ARES SSG OF Al HT IDEAS, HT DIGITAL
BLACKROCK

ARES SSG MODERATOR

.
(@) Livein 47 hours Ao livemint.com Bl mintiive ¥ livemint live_mint IN livemint
10 March, 17:00

Title THE CHANGING FACE OF INDIAN PRIVATE CREDIT- WHY DIRECT LENDING IS NEEDED

Manish Jain
HEAD OF INDIA
SSG ADVISORS LLP

Abizer Diwanji Vishal Goenka
'TNE! FIN, MANAC G D TOR

MINT DECODING PRIVATE CREDIT IN INDIA it e

EXECU

HT IDEAS, HT DIGITAL
MODERATOR

2 EPlSODES Banners and Temp|ateS I 1L-;\,ei“7,,,_.m,s 2 = livernint.com Bl mintlive ¥ livemint live_mint in fivemint

March, 17:00

A Practitioners Perspective: Key Factors for successful direct lending in India
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KOINAGE RECORDS
PRESENTS

SINGER, LYRICIST, MUSIC
VISMAY PATEL

ART & ANIMATION
ANKAN TALUKDAR

DIL MERA

https://www.youtube.com/watch?v=7nBV9q1jXJ8

Pl ) 234/352

ay Patel - Dil Mera [Official Video] | Latest Hindi Song 2021 | Breakup Song 2021

iews * 23 Jun 2021

PRODUCED BY
KOINAGE RECORDS

SINGER, LYRICIST, MUSIC
VISMAY PATEL

ART & ANIMATION

ANKAN TALUKDAR
THE THEATRE

Listen at
youtube.com/c/KoinageRecords

o w gl A s

KOINAGE RECORDS

DRESENTS

~" SINCER, LYRICIST, MLSIC
VISMAY PATEL


https://www.youtube.com/watch?v=7nBV9q1jXJ8

A MUSICAL ODE TO

: A wRVd— = THE
. gl” Y| FRONTLINE
TerShuri - Sn Jigar Ft. Kailash Kher | Navraj Hans | Huss: V ' W . " ' @ | ﬂ! WARRIORS
o || J ‘ _ - OF
- | - DELHI
TERA SHUKRIYA or, POLICE

o i/, ¥ FIGHTING THE WAR
https://www.youtube.com/wa ﬁAINSTCUVID-w

tch?v=LFb04Mouyl0&t=16s s | Wﬁ
S ] EATURING

SACHIN-JIGAR
KATLASH KRER
MMRAL |
NAVRAI. HANS
HUSSAIN

NITIN ARORA

»

> M ¢ adH ) \ﬂ RELEASING ON-AUGUST 15, 2020

AR, EOITINE & VFX
Tera Shukhriya - Sachin Jigar Ft. Kailash Kher | Navraj Hans | Hussain | Aamir Ali | Nitin Arora KATALYST ANKAN TALUKDAR

30,473 views * 15 Aug 2020 i 12k @171 P SHARE =y SAVE


https://www.youtube.com/watch?v=LFb04MouyI0&t=16s
https://www.youtube.com/watch?v=LFb04MouyI0&t=16s

EVENTS AND
EXPERIENCES



Mbyi | malayse

Welcome to the home of
'Malaysian Hospitality.
ur gateway to Asia and beyond.

P0G 00000000 000000
'Oé‘aooooo@-‘»0009000@@000‘ 3

MALAYSIAN TOURISM & AIRLINES — AMRITSAR &
AHMEDABAD — MALL ACTIVATION

Partner Agency: FourNine Media

Design, Planning and Execution
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WORLD ECONOMIC
FORUM 2025 -
BAUGN

Designs, Production,
ﬁ Films

- SV 9 E . I 7 W& ; Partner:

s"‘“""“"" Tl B & F AR AT : The Perfect Timeline
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CARGILL CFS SOUTH ASIA ANNUAL MEET
QUANTUM LEAP

Partner Agency: Chimes Event
Design, Concept and Film

Cargil
Y

Cargil
CFSSOUTHASIA §F
ANNUAL MEET < "

JUNE 6-8, 2024 | COLOMBO, SRI LANKA

AGILITYER




INAUGURATION OF
NATIONAL TRIBAL
RESEARCH INSTITUTE
Design and Execution

INAUGURATION
OF
NTRI BUILDING

{NATIONAL TRIBAL RESEARCH INSTITUTE)

JUNE 8, 2022, NEW DELH|
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WORLD TRADE CENTER
NOIDA
AT TECH ZONE, GREATER NOIDA

LIVE THE DAY

FawiRio § 1N ASSOEIATION WiTH

-4
Wor 1])_! c\\[)
EXPLORE MORE

Capeal - Harley Davidson

APRIL 14, 10 AM ORWARDS AT WTC NOIDA, TECH ZONE, GREATER NOIDA

EVENT COMCEPTRALIZED AND MARISES BY

WORLD TRADE CENTER - LIVE THE DAY

100 Harleys over NCR
Promotional Event, Designs and Activity Partnership

ROUTE AND ITINERARY FOR SUNDAY RIDE - APRIL 14, 2013

0600 HRS  RIDERS TO ASSEMBLE AT SHOWROOM
0630 HRS - 0645 HRS  RIDERS BRIEFING

0700 HRS  FLAG OFF

0830 HRS  REACH - WORLD TRADE CENTER NOIDA

LIVE THE DAY

WORLD TRADE GENTER NOIDA INITIATIVE

caLaoTA
NNVERSTY
-
N Sais B
WIC KA

WORLD TRADE CENTER"

AT TECH ZONE, GREATER NOIUA




HCCB INSPIRE 2019
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You're invited to view a vast range of high performers

Your search for the right solutions ends with these value-added BOPP films
+ High Barrier

+ Low SIT and high seal strength

+ Coated - PVdC and Acrylic

+ Anti Skid - Gloss and Matt

« Cold Seal - Release and Receptive

« AntiFog

« Label films & many more

Each solution doesn't just translate into a long-term competitive advantage;
Each solution also exceeds your brief in order to‘Package Your Expectations!

STAND E10240
LOWER LAKESIDE CENTER, CHICAGO "II
NOVEMBER 6-9, 2016 »

To register free using our "COMP” Code, please click here

L @ PACK EXPO CHICAGO

Stand Design, Display & Digitals and

Prints

Team MAX looks forwend to mesting you in Chicago
Make 2 o point tovisit MAX Fims at PACK EXPO

Lower Lakeside Center - Chicaga, lllmeis, USA
November 6-9, 2016

E

& SPECIALITY
~> FILNS




Nafune Basket | © SBIcard

ALV A
| iy j 0 | " P Premium
| ) : o ‘ Dutch
Gouda
Cheese

SBI & NATURE'S BASKET
CREDIT CARD LAUNCH



TITAN NEBULA LAUNCH
Stage Design, Display & Decor

_ — -—1-.

e -

- - . »
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SRR
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-
Agency: Maven Media




CENTURYPLY .."‘.7; : - CENTURYPY ";
STORY OF A 7 ; : : 4 ; ‘ STORY OF A 7
RISING SI.v\Rw\\ ' 2 N "\ B | RISING 51';\R3\‘\

CENTURY PLY
25 YEARS

R&R, Conference,
AV & Decor

s

Agency: Maven Media
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BERGER PAINTS
DEALER'S MEET
MUNICH

Stage, Collats,

Venue Branding,

DAY FOUR
SUNDAY, 97 X

Digital Engagements

=,

GOLDCARD
DEALERS MEET
CELEBRATING EXCELLENCE

NAME SURNAME
1IP

NAME SURNAME
DEALERSHIP

CELLENCE

GOLD CARD
DEALERS MEET

CELEBRATING EXCELLENCE

Tnnovators



BERGER PAINTS
DEALER'S MEET
BARCELONA

Stage, Collats,
Venue Branding,
Digital & OnGround

Engagements

/

— 0001

GOLDCARD
DEALER'S MEET

[ BARCELONA 2014

3

NAME SURNAME
DEALERSHIP

NORTH - 2

BARCELONA

TRIVIA

The origin of Barcelona is uncertain

MUST SEE PLACES
La Sagrada Familia church
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Murano and Burano

GOLDCARD
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] NAME SURNAME

295 DEALERSHIP

0 NOT VORI ENTOURRGE S - -
1‘ Al 7 : Y X A Y .
DISTURB RI{\)()M “ RS L. LA Y BERGER PAINTS
it e, Sl DEALER'S MEET
ol STAYSINROME O ROME & VENICE
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Stage, Collats, - .
Venue Branding, @ '

Digital & OnGround

Engagements




INDIA TV — YUVA AWARDS
Stage design, Venue Branding, Trophy Modelling

Agency: Maven Media
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Agency: Maven Media

= SAMSLJ».NG?T;I’\GORE LITERATURE AWARDS



NDTV DESIGN & ARCHITECTURE OF THE YEAR AWARDS
Stage Design, Trophy Design and Production




AAS
IBAADAT

OLD FORT
Stage Design,
Production and
Decor




. MAX

SPECIALITY
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MAX SPECIALITY FILMS LINE 5 LAUNCH
Concept, Stage & Décor, AV, Branding, Internal & External Communications LINE/™
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SILVASSA
DECEMBER 28 - 30, 2015

KHANVEL
DECEMBER 28 - 30, 2015

BALAAAAAAGALAAAAAAAA R

THEREIS ABITOFFOLK =~ e /

ey /a ?
N - IN EVERYONE OF USl
ART | MUSIC | DANCE | FOOD | CARNIVAL | WATER SPORTS COME F|ND lT ® BEA HEs

MUSIC
SHOPPING
SEAFOOD

DECEMBER 25 - 27, 2015

MUSIC
SHOPPING
SEAFOOD

DECEMBER 25 - 27, 2015

SILVASSA KHANVEL
©EC30- 30,2013

TRC 28 - 30 2015

ART | MUSIC | DANCE | FOOD | CARNIVAL | WATER SPORTS

DAMAN FESTIVAL & TARPA FESTIVAL
Concept, Pitch Presentation, Setups, Campaign, Branding & Art %

AAAAAAAAALAAAAAAALAAAA



JSW TOI - EARTH CARE AWARDS

Concept, Stage, Experiential, Collaterals

_#“7% - THE TIMES OF INDIA
EARTH CARE AWARDS




WHAT WE DO NOT HAVE
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JSW TOI - EARTH CARE AWARDS

ONLY ANOTHER Concept, Stage, Experiential, Collaterals

WAYOUT IS INTO A
PARALLEL WORLD

JSW - THE TIMES OF INDIA
EARTH CARE AWARDS

A NOTV
FOUNTAINHEAD PROFIT
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JSW TOI
EARTH CARE

AWARDS

Concept, Stage,

Experiential,

Collaterals



Event Planning, Setup, Branding & Decor

DOON SCHOOL - 75 YEARS




CH_ JREO’S 10

GROUP M CHOREQOS' 2010, 11, 12
Event Planning, Setup, Branding, AV & Decor




PRESENTS
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PRESENTS

NDTV - INDIAN OF THE YEAR 2009, 2010
Stage Design, Branding




DIGITAL

® trtl



woaretrii.ocom

DPLORE

' Bh(!tani - - 44-\%:

8 2%

Designed identity, Ul and UX.
Also managing Digital marketing & SEO.
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CollegeDekho#

Designed identity, web and
mobile experience for the
‘Generation Z'

With some unique tools for
the College Search and
Gamification elements.




.‘",
College

YOU ARE JUST 3 STEPS AWAY
FROM FINDING YOUR COLLEGE.

WHERE YOU ARE STREAM MARKS IN X1

CollegeDekho maobile app.

STATUS




0 .

= Alllance School of Business

CollegeDekho mobile app for partner Colleges
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COLLEGE
DEKHO
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Discover - Prepare - Achisve
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coterie.in
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